Marketing committees (Schools)


The Division requires each school to establish a Marketing Committee.
1
Terms of reference

1.1
Identify programs at risk 

1.2
Develop a market profile for each program, research specialization and significant consultancy activity

1.3
Develop a student recruitment plan for all programs

1.4
Develop plans for school visits, program-related events and public relations

1.5
Develop marketing plans for specific programs and  corporate relationship building

1.6
Liaise with the Business Development and Marketing Manager to develop relevant print materials, advertising campaigns, alumni activities

1.7
Monitor the effectiveness of marketing related activities

2
Composition
2.1
To be determined by each school

3
Administrative arrangements

3.1
The committees are supported from within the schools.

3.2
The committees meet monthly.

