Marketing and Development Committee

The Division Board established the Marketing and Development Committee as a standing committee in 1999.   The constitution was last revised on 27 May 2002.

1
Terms of reference

1.1
To support the Division's schools in attaining their revenue generation targets.

1.2
To co-ordinate all division-wide marketing plans, campaigns and events.

1.3
To liaise with the University Marketing and Development Unit to link divisional activities with corporate plans in a strategic, consistent and co-ordinated manner.

1.7
To monitor and evaluate the effectiveness of division-wide plans, activities and events;

1.4
To establish and implement planning frameworks and timetable for divisional marketing and alumni priorities.

1.5
To oversee divisional student recruitment marketing plans for the domestic and international markets.

1.6
To liaise with the Alumni Advisory Committee to develop appropriate links and events.

1.7
To engage in rigorous examination and consideration of:

a
present and future program offerings;

b
present and future student markets;

c
services provided to students;

d
networks established and collaboration undertaken  with industry partners and other professional bodies

1.8
To provide advice to schools in developing their own marketing plans, strategies and materials

2
Composition

2.1
A nominated Head of School (Chair)

2.2
Business Development and Marketing Manager

2.3
Business Development Manager:   Indigenous Marketing and Liaison

2.3
Business Development Manager:   International

2.4
Marketing and Alumni Officer

2.5
Members of the school marketing committees and/or nominee

2.6
One student nominated by the Student Association

2.7
Division Manager

2.8
Division Student and Academic Services Manager

2.9
One nominee of the University Marketing and Development Committee

2.10
Divisional Pro-Vice-Chancellor

3
Administrative arrangements

3.1
The Committee is supported from the Business Development and Marketing Group.

